Example Search Screen Flow - USER side of the system 



A. SIGN IN and SEARCH or JOIN option prompt 



B. USER SIMILARITY PROMPT 



C SCOPE OF DATABASE PROMPT 



D. JOIN SOLICITATION and initial preference question prompt to user 



E. TRAIT OPTION SCREEN defining micro-demographic to search 



F. VARIABLE TRAIT selection screen, narrowing variable based target demo group 



G FACTOID advertisement deemed relevant to USER based on data collected to 
this point 



H. PREFERENCE MENU SCREEN wherein user selects personal preference and 
personal issue areas of interest related to their micro-demographic. 



FACTOID advertisement selectively relevant to the indicated preference areas 
and the users indicated micro-demographic . 



RESULTS SCREEN related to data correlation of preference regarding the users' 
micro-demographie group and the areas of interest selected in preferences menu ; 
Option of selecting a result to further correlate that result to the users' 
micro-demographic group. 



TOP TEN, or selected amount of closest correlating members to the users' 
micro-demographic parameters, who selected a preference aspect. 



SELECTED DATABASE MEMBER deemed of interest by the user, likely based 
on photo featured and/or selected data featured in the "top 10" database members 
screen provided. This member's areas of personal preference and personal 
feedback collected are featured for the user to select, toward reviewing long form 
and provided options feedback from the member in this area 



M. LONG FORM FEEDBACK is provided related to a selected area of personal preference. 



OPTIONS of cross referencing this new area of preference with the users' 
micro-demographic as a whole and other database option such as the review of 
other preference data of members selectively similar to a selected single member, 
changing the micro-demographic completely to be relevant to the traits of another 
member are given. 



OPTIONS to return to preference screen and other phases of the search to begin 
with new preference areas, or a new micro-demographic should a return to the 
TRAIT screen be selected. 



FIG.1 



Example JOIN Data-Input Screen Flow - MEMBER side of the system 



TRAITS OF MEMBER MENU and feedback screen 








PREFERENCES OF MEMBER MENU and feedback screen and sub-screen for 
longer form feedback 








SUBMISSION OF PHOTO and/or other visual or audio data for posting within 
the members' searchable profile within database 








MEMBERS' incentive point accrual total 








MEMBERS' example redemptions option prompt screen 








MEMBERS' full redemption catalog 








MEMBERS' incoming e-mail from USERS, where in responding to such mail 
provides additional incentive points to the member. 




ADVERTISING posting agreeably received by point accruing members, example 




POSTING BOARD uniquely assembled for MEMBER based on trait and preference 
data collected regarding the member 



FIG.2 
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POP UP SCREEN : 



I would like to focus my search to the following: 

Q ALL MEMBERS IN THE DATABASE 
^ TOP 10 CLOSEST MATCHES TO MY DEMO 
Q TOP 50 CLOSEST MATCHES 
Q TOP 100 CLOSEST MATCHES 
Q TOP 5% CLOSEST TO MY DEMO 
Q TOP 10% CLOSEST TO MY DEMO 
Q TOP 15% CLOSEST TO MY DEMO 



□ Include only members 
who gave long form 
feedback on answers 



■ Include only 
members 
with photos 
or video 



MUSIC ITEMS AVAILABLE-click 


item to order with points and/or cash 




(Pay $5 per 10 points extra) 






CD singles 150 points 






full Cd's 500 points 






DOWNLOAD singles 50 points 






VIP passes at concerts 200 pts 






AUTOGRAPHED items 500 pts 






etc, etc. 



FIG.8 



CD O 

-Q -Q ., 

co a 

^ •E o 

O 3 O 



re 



31-2 

T3 < Q- 
CP LU «*- 

« w o 



lil * J T3 

I K .2 

|.H 

< JZ O" 

HI *: o 
OT - »- 



to 



to E 
a> (0 




!;a:z<C0t0UJLUUJ 
->OD:uJDiD£-i|-> 
-LU3CC:LiJluO<0 



00 3 

s o 

HI CQ 
y LLJ H- 

£§| 

w * Q- < c£ 

Q. J O H Q 



TTT 



PHOTO 



PHOTO 



JOE 1 
JIM 2 
KELLY 3 
BILL 4 
TONY 5 
RICH 6 



PHOTO 



PHOTO 



PETE 7 
DAVID 8 
WHIT 9 
PARKER 10 



These are the top ten closest 
matches to your selected group 
who chose IN SYNCH as their 
favorite group. Click to find out 
other info on these members 



SEARCHER SELECTION, BASED ON PHOTO, IS 
PETE. 



POP UP SCREEN: 



CLICK here to see why people like PETE prefer |CQKE| over 
other sodas, and other info about people like PETE 



O 
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